
UK fashion brands unite to walk the GREAT Campaign runway at COP26 for urgent
action on climate change

● On Tuesday 9 November, the GREAT Britain and Northern Ireland Campaign will
partner with the British Fashion Council to host GREAT Fashion for Climate Action,
a showcase of UK innovation.

● The showcase will feature the work of a number of British designers including
Burberry, Phoebe English and Stella McCartney.

● GREAT is the UK's flagship international marketing campaign, the theme of which
is to encourage the world to 'see things differently'.

Leading British brands Burberry, Phoebe English and Stella McCartney are coming together
with the British Fashion Council and the UK’s GREAT campaign at Cop26 to showcase the
UK’s commitment to climate action through fashion innovation.

With estimates suggesting the clothing and footwear industries are responsible for 8% of
global greenhouse gas emissions, British fashion brands lead the way in innovation to
address the industry’s climate challenge.

Prime Minister Boris Johnson said:

“The GREAT campaign showcases the best of the UK’s creativity and ingenuity
across the world. From infinitely recyclable clothing to carbon neutral companies, it’s
brilliant to see these British fashion brands innovating and leading the industry
towards a greener future.



“I know many more businesses will work hard to make fashion more sustainable in
the years to come and I commend the industry’s resolve to play their part in this.”

During the event, several designers will demonstrate the UK’s commitment to tackling
climate change through their collections. These brands are weaving their message of climate
action into their products to encourage behaviour change in consumers.

● British-American model, Arizona Muse, who will be speaking at the show, will
be wearing clothing by Mother of Pearl.

● Burberry has committed to become Climate Positive by 2040. To achieve
this, it will accelerate the reduction of emissions across its extended supply
chain (scope 3) by 46% by 2030 and become net zero by 2040, 10 years
ahead of the 1.5°C pathway set out in the Paris Agreement.

● Mother of Pearl launched their first fully sustainable line, ‘No Frills’, in 2018.
Natural fibres such as organic cotton, wool and Tencel™ make up the vast
majority of their collections and since then has infiltrated all its learnings into
the entire Mother of Pearl world.

● Mulberry’s UK Somerset factories, which produce more than 50% of the
products, have been carbon neutral since 2019. Mulberry is committed to
achieving net zero greenhouse gas (GHG) emissions by 2035, 15 years
before the Paris agreement. This commitment encompasses both the GHGs
we emit directly and those associated with our business activities, referred to
as Scope 1, 2 and 3 emissions. This was communicated publicly during the
Made to Last Manifesto launch in April 2021.

● Phoebe English has developed less extractive fashion methods using only
non-virgin resources, reducing fibre miles, manufacturing in London.

● Priya Ahluwalia transforms recycled materials like deadstock and vintage
clothing into upcycled work.

● Stella McCartney, the pioneer of sustainable fashion, is working with a US
company to develop a new plant-based material, Mylo, an “un-leather” grown
from mycelium, the vegetative part of a fungus.

Chaired by British Fashion Council CEO, Caroline Rush, the showcase at Kelvingrove Art
Gallery and Museum will feature thought leadership and highlight innovations which drive
towards a circular fashion economy in the UK.

Burberry, VP Corporate Responsibility, Pam Batty, said:

"Now more than ever, faster and bolder action is needed to create a resilient, zero
carbon future. Burberry is thrilled to contribute to the GREAT showcase, which
demonstrates how impactful collective action can be. It is essential for the fashion
industry to use its influence by investing in more sustainable solutions and we
sincerely hope that other businesses feel inspired to take action and make a positive
change."

Mother of Pearl, Creative Director, Amy Powney, said:



“Sustainability has been a life-long passion of mine and I’ve been on a mission for
Mother of Pearl to reduce its impact on the planet. However it's no longer about one
brand, the fashion industry requires an entire system reset and a shift in consumer
behaviour.

“We need to get back to valuing clothes as beautifully crafted pieces, not throw away
objects.The system needs to slow down, we need to invest in brands with the right
values and consider closed loop systems which encourage us to rent, repair, recycle
and resell, replacing impulse purchases and fast fashion methodology.”

Mulberry CEO, Thierry Andretta, said:

“At Mulberry we have always taken significant action to embed sustainability across
our business, starting 50 years ago with our made to last product and our lifetime
services.

“We are committed to a programme of transformative change, embedding principles
of regeneration and circularity across our entire supply chain.”

Phoebe English said:

"We are pleased to be able to showcase our work and methods as part of the COP26
conference. The fashion sector has a huge opportunity to be contributing to healthier
less extractive systems. It is imperative that as an industry we are unified in our
actions to make these approaches general practice across the international sector.

“The time is now."

There will be opportunities for interviews with a number of attending brands and filming at
the showcase. Please contact pressoffice@cabinetoffice.gov.uk to confirm attendance.

- ENDS -

EDITOR NOTES:

● In 2019, the British fashion industry directly contributed £35 billion to the UK GDP
(representing a 9.38% increase from 2018). Fashion remains a major UK employer
with 890,000 jobs supported across the industry, but has been very hard hit by
Covid-19.

● The fashion industry produced around 2.1 billion tonnes of greenhouse gas (GHG)
emissions in 2018, equalling 4% of the global total. This is equivalent to the
combined annual GHG emissions of France, Germany and the UK.

● The GREAT campaign is the UK’s flagship international marketing campaign.
● GREAT operates in 145 countries and unites the efforts of 22 government

departments and arms-length bodies, working with more than 750 British partners
across the globe every year.



● The GREAT campaign has brought in over £4.5bn since its initial launch and is
backed with an annual budget of £60 million.

● A photographer from Getty will be attending the event and photos will be available on
their platform afterwards.

The showcase will feature the work of several UK designers:

● Burberry: Burberry, which has already cut its market-based emissions by 92% since
2016 and is on track to be carbon neutral across its own operational use globally by
next year, is the first luxury company to pledge to become Climate Positive by 2040.
To achieve this, the company has committed to accelerating the reduction of
emissions across its extended supply chain (scope 3) by 46% by 2030 and becoming
net zero by 2040, 10 years ahead of the 1.5°C pathway set out in the Paris
Agreement. The company is also investing in nature-based projects with carbon
benefits that restore and protect natural ecosystems and enhance the livelihoods of
global communities.

● Helen Kirkum: The shoe designer gives life to waste trainers by sourcing them from
a recycling warehouse in Wembley and breaking them down and crafting them into
new shoes.

● Mother of Pearl: Designed in London and manufactured in artisan factories, Mother
of Pearl is a responsible, contemporary womenswear brand with sustainability and
transparency at its heart. Their brand ethos is to create without compromise, we
shouldn't have to compromise style for ethics, but fashion shouldn't come at a cost to
either people or the planet we live in. Creative Director Amy Powney has been on a
mission for Mother of Pearl to reduce its impact on the planet, promote sustainable
practices, rethink the entire system and become a case study for other brands to
follow.

● Mulberry: From the very beginning, Mulberry has combined a Made to Last ethos
with responsible innovation, and today, as a global business, the responsible
sourcing and use of materials remains at the heart of the design and manufacturing
process. Through the Made to Last Manifesto, Mulberry has outlined their vision for
the next 50 years. It is an ambitious commitment to transform the business to a
regenerative and circular model that will encompass the entire supply chain, from
field to wardrobe, by 2030.

● Phoebe English: Phoebe English has developed less extractive fashion methods
using only non-virgin resources, reducing fibre miles, manufacturing in London,
setting up regional fibre supply chains, utilising plant dyes, and now working towards
regenerative and circular design systems connecting the studio activities to our soil
systems.

● Priya Ahluwalia: The label combines elements from the designer's dual
Indian-Nigerian heritage and London roots. It explores the potential of vintage and
surplus clothing by giving existing material a new life through various textile and
patchwork techniques. This means that many Ahluwalia pieces are one of a kind.
Inspired by art, music and literature, much of the work created by Ahluwalia go
beyond her collections and include collaborative campaigns, books and films.
Ahluwalia is deemed as a pioneer in the fashion industry and is regularly featured in
press from all over the world, from the New York Times and i-D to Vogue and many



more. Ahluwalia is available in renowned stores worldwide, including Matches
Fashion, Browns, Bergdorf Goodman, Ssense and Nordstrom.

● Stella McCartney: the pioneer of sustainable fashion, and an early adopter of an
environmental profit & loss statement. In 2016, they launched recycled Re.Verso™
cashmere, which offers the same qualities as virgin cashmere yet with seven times
lower environmental impact. In 2019, they presented the Infinite Hoodie in
collaboration with Evrnu® by Stella McCartney collection which is made from
regenerated, discarded textiles and is itself infinitely recyclable. Stella McCartney is
also working with a US company to develop a new plant-based material, Mylo, an
“un-leather” grown from mycelium, the vegetative part of a fungus.

● Arizona Muse: Arizona Muse is one of the world’s most recognisable models, an
environmental activist and the founder of DIRT, a charity that supports and promotes
biodynamic farming as a solution to the climate crisis. A passionate advocate for
environmental regeneration, Arizona, through Dirt, supports agricultural projects
which are doing away with harmful chemicals and working with nature to rejuvenate
life within soil, massively enhancing its ability to capture and store carbon as well as
providing immense benefits for wildlife, food production and water absorption and
retention. Arizona, who also acts as a sustainability consultant, sits on the board of
non-profit The Sustainable Angle, a leading resource for sourcing sustainable
materials. She is also an ambassador for Greenpeace and Women For Women and
has collaborated on multinational campaigns with international NGOs such as Oxfam
and various UN organisations.


